


(All sizes are width x height) inches millimeters

Trim size 8 x 10.875 203 x 276
Full bleed (trim plus .125 all around) 8.25 x 11.125 206 x 282
Full page 7 x 10 178 x 254
Half page vert 3.375 x 10 86 x 254
Half page horiz 7 x 4.875 178 x 124
Third page vert 2.3 x 10 58 x 254
Third page horiz 7 x 3.125 178 x 79
Qtr page vert 3.375 x 4.875 86 x 121
Qtr page horiz 7 x 2 178 x 51
Eighth page 3.375 x 2 86 x 51

For best results we recommend sending press quality pdfs. Where color 
is important please include a high quality color proof. When color is not an 
issue please fax a hard copy of your ad for reference to ensure pdf accu-
racy. All full page bleeds must extend .125” or 3mm beyond trim all around 
and live copy must be .25” inside trim.

Half
Page

Vertical
3.375 x 10”

86 x 245 mm

Quarter
Page

Vertical
3.375 x 4.875”
86 x 121 mm

Third Page Horizontal
7 x 3.125”

178 x 79 mm

Third
Page

Vertical
2.3 x 10”

58 x 245 mm

Eighth Page
3.375 x 2”

86 x 51 mm

Half Page Horizontal
7 x 4.875”

178 x 124 mm

Quarter Page Horizontal
7 x 2”

178 x 51 mm

Full Page
(full bleed)

8 x 10.875” trim (203 x 276) 
plus .125“ (3mm)

all around
or

8.25 x 11.125” total
206 x 282 mm

Full Page
(no bleed)

7 x 10”
178 x 254 mm

trade shows & conferences

1x 3x 6x
Center Spread $9,180 9,180 9,180
C-4 (outside back cover) $5,130 5,130 5,130
C-2, C-3 (Inside front & back covers), and 
premium positions.

$4,860 4,860 4,860

Full page (bleed no charge) $4,590 4,320 4,104
Half page $3,078 2,754 2,430
Third page $2,484 2,160 1,890
Quarter page $1,890 1,566 1,350
Eighth page $1,026 918 810

All rates are based on full color. B/W ads are 25% less.

February : Environmental
Tracking and Controlling Ship Emissions
Cruise & Passenger Vessel Outlook
Water Treatment Technology
Satellite Communications: Mainstreaming Broadband & Why?
Admiralty Law: Compelling Maritime Cases
Legal Directory

Advertising Deadline: January 19th 

April : Offshore Energy Production
LNG: The Global Perspective
Tanker Technology
Safety & Security for Vessels and Ports
Manning & Crewing: Recruitment and Retention
Coatings & Corrosion Control: Throughout the Vessel
Coatings & Corrosion Control Directory

Advertising Deadline: March 16th

June : Global Shipbuilding & Repair
Ramping Up Efficiencies Throughout the World
Naval Architecture: Best Practices for Vessel Design
Marine Electronics: Navigation and Monitoring Systems
Vessel Financing & Leasing: Outlook and Sources of Capital
Environmental Legislative Update
Shipyard Directory

 Advertising Deadline: May 18th

August : Training & Education
Training Programs Throughout the World
Generating More Officers: How & Where
Unique Educational Approach
Bridge Simulation Evolves
Maritime Software: The Competition Heats Up
Maritime School Directory

Advertising Deadline: July 20th

October : Maritime Special Operations
Salvage / Heavy Lift / Support Services
Dredge and Marine Construction
Agencies and Ship Husbandry
Pollution Response and Control
Deck Machinery: Cranes, Winches, and Davits
Deck Machinery Directory

Advertising Deadline: September 21st

December : Global Workboat 
Offshore Services: Delivering by Air and by Sea
Logistics for Shuttle Tankers and FPSO’s 
Shortsea Shipping: Coastwise Challenges
Propulsion: Getting Green - Cost vs. Savings
Dynamic Positioning: New Applications & Advancements
Coatings: Extending the Life of Your Hull

Advertising Deadline: November 9th

JAnuARy
MEOST
TBA - Abu Dhabi, UAE|
www.meost.com

FEbRuARy
Maritime Vietnam
February 25-27, 2009
Ho Chi Minh City, Vietnam
www.maritimeshows.com/vietnam/

Deep Offshore Technology International
February 3-5, 2009 - New Orleans, LA
www.dotinternational.net

MARch
Seatrade Cruise Shipping Convention
March 16-19, 2009 - Miami Beach, FL
www.cruiseshipping.net
 
CMA Shipping 2009
March 23-25, 2009 - Stamford, CT
www.shipping2008.com

APRil
SeaAsia
April 21-23, 2009
Level 6, Suntec, Singapore
hwww.sea-asia.com/
 
Gulf Maritime 2009
TBA - United Arab Emirates
www.gulfmaritime.ae

MAy
2009 Offshore Technology Conference (OTC)
May 4-7, 2009
Houston,TX   
www.otcnet.org

SecurePort® 2009
TBA - www.secureportusa.com

JunE
Nor Shipping 2009
June 9-12, 2009 - Oslo Norway
www.messes.no
 
Marine Money Week
June TBA - New York, NY
www.marinemoney.com

July AuGuST

SEPTEMbER
Neva 2009
September 23-25, 2009
Saint Petersburg, Russia
www.setcorp.ru/
exb/?Ex=n&language=english
 
ASBA 2009 Cargo Conference
TBA - www.asba.org
 
INMEX India 2009
September 24-26, 2009
Mumbai, India
www.inmexindia.com/

OcTObER
WISTA 2009
TBA - London UK
www.wista.net
 
2009 SNAME Maritime Technology 
Conference & Expo 
Ship Production Symposium
TBA
www.sname.org

Kormarine 2009
October 21-24, 2009 - Bexco, S. Korea
www.kormarine.net/

nOvEMbER
Offshore Communications 2009
November 3-5, 2009 - New Orleans, LA
www.offshorecoms.com
 
Europort 2009
November 3-6, 2009 - Rotterdam NL
www.europortmaritime.nl/
 
Clean Gulf 2009
November 17-19, 2009 - New Orleans, LA
www.cleangulf.org

U.S. Maritime Security Expo
TBA - Long Beach, CA
www.maritimesecurityexpo.com

DEcEMbER
International Maritime Expo-China 2009
TBA - Guangzhou, China
www.inmexchina.com
 
U.S. Maritime Security Expo
TBA - Long Beach, CA
www.maritimesecurityexpo.com
 
Marintec 2009
December 1-4, 2009 - Shanghai, China
www.marintecchina.com

International Workboat Show 2009
December 2-4, 2009 - New Orleans, LA
www.workboatshow.com

The Maritime Executive serves ... editorial calendar specifications

advertising rates

global circulation

geographical analysis

•	 The marine transportation and vessel construction industries. 

• Vessel owners, operators, managers, captains, chief engineers, and port captains of commercial vessels. 

•	 Owners and managers of shipyards for vessel construction, repair, and/or conversion. 

• Classification societies, admiralty lawyers, marine pilots, naval architects, maritime academies and training institutes, 
marine cargo surveyors, insurance & financial professionals. 

•	 Federal & state legislators, and agencies, U.S. Coast Guard, Navy & Military Sealift Command, U.S. Army Corp of 
Engineers, and various maritime unions. 

• International Maritime Organization (IMO), World Trade Organization (WTO), and others allied to the commercial marine industry.

Reader Profile
Ship Owners, Operators, Managers            12,224 53.3%

Shipbuilders, Repairers 2,749 12.0%

Trade Organizations, Unions, and Schools 1,329 5.8%

Paid Circulation 1,192   5.2%

Naval Architects 1,088 4.7%

Marine Equipment Manufacturers 1,083 4.7%

Lawyers, Insurers, Financial Institutions 1,023 4.5%

Government 1,031 4.5%

Ship Registries  802 3.5%

Classification Societies, Surveyors 401 1.7%

Total Reader Profile 22,922 100%

Global circulation
North America  18,786 82.0%

Europe  2,930 12.8%

Asia  616 2.7%

South America 372 1.6%

Africa 134 0.6%

Australia 84 0.3%

Total Global Circulation 22,922 100%

Domestic circulation (uSA)
Atlantic Coast 7,655 43.8%

Gulf Coast  4,135 23.6%

Pacific Coast 3,103 17.7%

Central  2,088 11.9%

US Territories and Military Installations 505 3.0%

Total USA Circulation 17,486 100%

Production Charges
Ad design services are available upon ad-
vance request. Prevailing rates apply. Contact 
sales department for further information.

Send Ad Materials To:
Dan Bastien 
dbastien@maritime-executive.com
3200 South Andrews Avenue, Suite 100
Fort Lauderdale, FL, USA 33316



w w w . m a r i t i m e - e x e c u t i v e . c o m

1 General – If more or less space than contracted is used 
within one year from date of first insertion, the rate will be 
adjusted to the earned rate published here. Advertiser will 
be short-rated at the prevailing frequency rate if they have 
not completed the terms of their contracted frequency rate 
within 12 months of first insertion order.

2 Positioning – Regular full page advertising are run-of-the-
house positioning. If a special placement is requested such 
as facing editorial, there is a $400 premium.

3 Payment Terms – Terms of payment are Net 30 days 
on approved credit. Late payments will incur an interest 
charge of 1.5% per month, compounded monthly, if 
received after the payment due date.

4 Agency Commission – 15% to recognized agencies. 
Publisher will hold Agency and Advertiser jointly 
responsible for payment.
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3200 South Andrews Ave. Ste. 100
Fort Lauderdale, FL, USA  33316
Tel: +1 (954) 848-9955
Fax: +1 (954) 848-9948
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www.maritime-executive.com 

Editor in Chief   
Tony Munoz 
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advertising policies

advertisement specifications

publisher’s copy protective clause

Ad Materials: All ad materials should be supplied in one of 
the following digital file formats accompanied by a hardcopy 
color proof. Ad materials other than acceptable digital files 
can incur additional charges (see Production Charges).

a Acceptable Digital Files: Adobe Acrobat PDFs (Press 
Optimized, 2400 dpi, binary CMYK, all fonts embedded) 
or Flattened CMYK TIFF or EPS files, 300 dpi at actual 
size. Other file types accepted are Adobe Illustrator and 
Adobe Photoshop. Please do not sub it files created in 
word-processing programs, MS PowerPoint, MS Publisher, 
etc. Production charges will be incurred if files do not meet 
these acceptable digital file guidelines.

b Graphic/Imaging Formats: All graphic elements should be 

imported from drawing or imaging applications. The follow-
ing drawing programs are supported: Illustrator, Freehand, 
Photoshop, and CorelDraw. For best results, graphics 
should be saved as TIFF or EPS files. Do not use JPEG, 
GIF, or Pict files. Images should be placed at 100% of size 
in final document, converted to CMYK, and saved as either 
a Print Ready PDF, TIFF or EPS file.

c Storage Media: Files may be submitted using the follow-
ing media: Email, CD-ROM, or FTP. When submitting your 
electronic files, clearly label the media with the magazine 
issue date, Advertiser’s and Agency’s complete contact 
details, list of contents, platform (Mac, PC), and file name/
number. Files sent through electronic channels must be 
compressed. Files less than 5 MB may be e-mailed.

1 Advertisers are liable for all content of advertisements 
printed and for any claims made against The Maritime 
Executive. The Publisher reserves the right to reject any 
advertising that does not conform to the publication’s 
standards.

2 In the event that no acceptable copy is furnished, Publisher 
reserves the right to repeat latest advertisement for sched-
uled space.

3 With the exception of premium positions, contracts may be 
terminated by either party on 30 days notice before clos-
ing date.

4 In the event of non-payment of invoices, the Publisher may 
terminate the contract without notice.

5 Contracts for covers and special positions are non-can-
celable, except for non-payment of invoices at Publisher’s 
discretion.

6 Advertising materials not requested by Advertiser within 
one year will be destroyed unless instructions are sent in 
writing to Publisher.

contacts

The Global Maritime Business Journal
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